The Corporate Community

Steps Up BIG for The Henry Ford

In the winter of 2004, we launched the corporate sector appeal for The
Inspiration Project: The Campaign to Transform The Henry Ford. Although
numerous businesses had been generous over the years, most notably the out-
standing support provided by the construction industry during the massive
restoration of Greenfield Village, this was the first time we had ever undertak-
en such an extensive fund-raising effort aimed at corporations.

We enlisted Ford Motor Company President Jim Padilla to lead the
campaign cabinet and Jim followed suit, recruiting an extraordinary group of
area leaders to help us meet and cultivate representatives of top companies in
banking and finance, information technology, real estate and construction,
communications, automobile dealers, manufacturing and service.

Simultaneously, we approached the Ford Motor Company Corporate
Fund with a proposal requesting that they make an extremely large
commitment, which we would then position as a dollar-for-dollar match to
encourage other businesses to give. On April 30th of 2005, Jim Padilla
announced Ford’s commitment of a $7.5 million challenge grant. Given the
realities of the local economy, we predicted it would take 24-30 months to
meet that sizeable amount.

As we hoped, Ford’s generosity and the spirit of the corporate campaign
cabinet proved to be extremely effective. Past supporters anted up again and
an impressive group of new corporate partners joined the effort. At a 2005
year-end wrap-up meeting with chair Jim Padilla, we were able to report that
in the first 20 months of the campaign, we had raised more than $7.9 million
dollars, exceeding the match by nearly a half million dollars.

To date, the corporate sector has provided just shy of $16.5 million, an
amazing testimonial of their commitment to good corporate citizenship, as
well as a humbling and motivating affirmation of their belief in the impor-
tance of what we do every day at The Henry Ford.

We hope all of our stakeholders reading this article will join us in paying
tribute to our wonderful campaign cabinet, whose names are listed herewith,
and to the generosity of those businesses and corporations, large and small,
who have supported The Inspiration Project. Their donations have financed
new exhibitions, ongoing renovation and restoration, and new programs that
will enhance the educational and entertainment impact on our visitors for

years to come.

Stay tuned...we will keep you updated on the campaign and exciting
plans for the future of America’s Greatest History Attraction! [H
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